Wrexham Library move

Objectives

To promote Wrexham Library’s temporary move to alternative premises during a period of major refurbishment.

Summary of Project

With a very limited budget we set about promoting Wrexham Library’s move to its new temporary home. The move actually took place in September 2009, but the planning began many months before this. A local design company were commissioned to design posters to raise awareness of the move. We wanted something clean and simple that would be eye-catching, non-exclusive and draw in the audience. They came up with exactly what we were after, a plain white background with two goldfish bowls with the goldfish leaping from one bowl to the other. A nice, simple effective design.

This design was used to create posters and flyers as well as forming the look of a PowerPoint presentation to be played on a continuous loop at the Council’s one-stop-shop, Contact Wrexham. These materials were distributed to local cafes, the main bus station and shops. We also attended the Monday Market in the town – a major public draw – to distribute the leaflets to the public. We took a stall on the monthly farmers market, taking with us the newest titles and using the opportunity to raise awareness of the move and sign up new members. The library building itself (whilst closed for refurbishment) has posters and banners on it’s busiest sides indicating where the service has moved to.

Finally, we had some great coverage – both paid-for and free of charge – from our local radio station, Heart FM. They attended the opening on 3rd October, handing out leaflets throughout the town centre, offering face painting and the chance to win a laptop and printer).

Target Audience

As the library is a facility for all age groups, we wanted to deliver the message to all users of the library. This is why we wanted to create an almost ‘fun-day’ atmosphere to the opening day on 3rd October that offered something for both adults (computer competition) and children (face painting).

Budget Breakdown

The cost of the poster and flyers (design and print) came to approximately £1000 and the cost of Heart FM’s presence on the opening day (including advertising in the build up) was £1200.

Press Coverage

The move was covered by both local newspapers and the BBC, and there was extensive coverage on the local radio station, Heart FM.

Evaluation

The opening day itself was a great success with Heart FM reporting good numbers attending the face painting and entering their competition. Numbers of issues and customers entering the library have remained very healthy throughout the move; almost the same as when it was in its long-term location.

