Newport Community Learning and Libraries

‘Forthcoming Fiction’ Promotion

Target Audience: aimed at adults who are looking to develop their reading.

Objective: To increase issues and reservations in our more diverse stock that may not have as much promotion as the bestsellers and widen reader development.

Development Librarian Julie Watkins picks the best of the new releases to create displays that keep customers up to date with the latest titles. These displays are released monthly and help libraries keep a stream of eye catching and up to date displays for customers. 

Problems had been identified with fiction titles that are not heavily promoted commercially, generating poor issue figures and few reservations. To inform customers of the different stock out there Julie created these displays. From April to October 2009, 560 reservations have been generated on 63 titles; this is an average of more than 8 reservations per title that would normally not have been promoted. 

These displays are put up in all Newport Libraries and have had no budget repercussions except for printing costs. The increase in issues for fiction stock that may have previously been passed over has encouraged other members of staff to recommend fiction that may not be as well known.

